This is your FOURTH ANNUAL VOTE FOR Brought to you by:
THE BEST OF NORTHFIELD :
BALLOT

It’s time to tally our reader’s picks for 2010. Take a few
moments, fill out this survey and drop or mail it for delivery by
Jan. 20 to By All Means Graphics * 17 Bridge Square
Northfield, MN 55057 OR go to locallygrownnorthfield.org and
cast your ballot online. Reader’s choices will be featured in the
February edition of the Northfield Entertainment Guide.

Include your name and contact information at the end for a chance to win a cool, first-ever and hot-off-the-assembly-line
Northfield Entertainment Guide mug! Survey information will remain strictly confidential; contact information is tossed after
use for the drawing.

VOTE VOTE VOTE VOTE VOTE VOTE

MUSIC MUSIC Window display

Band Salesperson

Musician FOOD/BEVERAGE

Music venue

Place for coffee/tea

VISUAL ARTS Place for a cookie/pastry

Visual artist Place for breakfast
Gallery Place for lunch

Place for dinner
Performance Place for happy hour
Actor/actress Place for a burger

RETAIL/SERVICES Place fora beer

Place for a glass of wine

Place for women’s clothing

Place for non-alcoholic fare

Place for men’s clothing

Place for pizza

Place for gifts

Place for ice cream

Place for groceries

Place for soup

Salon/barbershop

Place for appetizers

Auto shop

There’s more on the other side. ..
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Place for vegetarian dining

Place for healthy dining

Place for family dining

Place for a romantic dinner

Place for take out

Bartender/server

COMMUNITY COMMUNITY

Attraction/venue for the under-30 crowd

Family attraction

Teenage attraction

Visitor attraction

Source for local information

Personality (radio, news, activist, etc.)

Sports team

Outdoor activity

Indoor activity

Place for people watching

Event

Value

Hidden gem

THE BIG KAHUNA THE BIG KAHUNA

The Best of the Best

Since we’ve got your
attention, how about
sharing a bit about who
you are, what you think of
the Guide and any sugges-
tions. Again - THANKS!

ABOUT YOU ABOUT YOU

Home base (check all that apply):
[ Student [ Northfielder [ Visitor

Sex: (dMale [ Female
Age: [ Pre-teen [113-18 [119-35 [136-50 d51-65 66+

Income: [10-$10,000 (1 $10,001-$25,000
(J $25,001-$50,000 [1$50,001-$75,000 [d$75,001+

YOU & THE GUIDE YOU & THE

Iread the Guide:
U Daily 1 More than once/week [dWeekly [ Monthly

I read the ads:

(d Always [ Often [ Sometimes [ Rarely [ Never
I'look to Guide advertisers for information/services:
(dAlways [ Often [ Sometimes [ Rarely [ Never

I appreciate Guide advertisers for making this publication
possible: dYes [dNo

Rate the monthly content 1-10 with 1 being least appealing to
you and 10 being the most appealing.

__ Advertisements __ Clubs/classes listings
_ Gallery listings __ Regional listings
__ Theater listings _ Just Curious

__ Sports listings ___ Historic Happenings
____ Happenings listings __ Dining listings

Happenings at a glance Advertiser profile (new)

Monthly gigs at a glance

What would you like to see in the Guide that you’re not seeing,
or seeing enough of?

Additional comments:

Deadline for submission is Jan. 20! Cast your ballot online at www.locallygrownnorthfield.org or by filling this out and either
dropping or mailing to By All Means Graphics * 17 Bridge Square * Northfield, MN 55057.

Fill out your contact information for a chance to win a cool, first-ever and hot-off-the-assembly-line Northfield Entertainment
Guide mug! We'll keep the contact info confidential as we’ll separate everything below the dashed line for drawing purposes only.

Thanks for participating and good luck in the drawing!

Name

Address

Phone

Email

6 NEG@northfieldguide.com
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